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In this second newsletter,  we wil l  learn

about the relationship between marketing
and sales and how to develop a beneficial

strategy for both areas.
 

We are also very excited to invite you to 
 our f irst Marketing Club Speaker's Event

this coming Wednesday, May 18th, at
noon Pacif ic Time. We wil l  have Joshua
Larragoit i ,  Sales Planning Manager of

Newell  Brands, who wil l  tel l  us al l  about
product development in the Canadian

market.  Also, in the section "Ask a
Marketer",  Joshua shared his hobbies,

chal lenges and a typical day's work in his
posit ion.

 
Don't forget to check the Free Courses

section every month where we bring you
new courses in marketing for you to keep

improving your ski l ls .
 
 

Happy reading!
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INTERVIEW BY MARTINA GIMENEZ

Joshua has earned a certif ication in Digital  Marketing -  customer engagement,  social
media,  planning and analytics from Columbia Business School.  He is  a  Sales Planning

Manager who has worked more than 15 years managing and leading brands for the Latin
American market in Consumer Packaged Goods (CPG) companies.  Currently,  he is

working for Newell  Brands creating products on the Staples and Commercial  (Hamster,
Grand & Toy,  Basics)  accounts.
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MKT CLUB 

Do you have any hobbies? 

Is there a specific music you like to
listen to? 

What is your go-to place to travel on a
vacation? 

What is your favourite holiday? 

Last but not least: are you a dog or a
cat person? 

Yes, I have two. The first one is dancing and
listening to music with my wife and kids and
the second one is running. I really enjoy
running through the streets and the woods
listening to my music.

I like all kinds of music. I am an easy listener
and I really enjoy discovering new music and
sounds.

Although I really enjoy “historic traveling”
meaning going to countries and cities that
have deep history, my go-to place is the beach
without any hesitation.

Christmas as it is full of joy, sounds and
kindness amongst everyone

I am a dog person. My dog’s name is Kira. She
is a husky and we love her.

Getting to know Joshua How did you start working? Which
position? What were the tasks and
responsibilities?

How did that help you move to the
next steps in your career?

Can you tell us about a challenging
task you had to deal with in your
career?

Did you know from the beginning
which marketing path you wanted to
follow?

My first job was as an accountant in a tire
distribution company. I helped with the
payment collection and control. It really helped
me set up the base for a lot of administrative
and financial tasks that I do in my everyday job
as a marketing manager.

Just before I ended my studies, I decided to
enter Mattel as a trainee in the trade marketing
department. It was hard at the beginning, but
Mattel was a great company that gave a lot of
support to new talents; they had a good career
path map so if you delivered results, they
would help you move into the next step.

The most challenging part of my career was the
time I worked for a BTL agency. Coming from a
very organized company and entering a chaos
of creativity that had no structure or interest in
creating one was very difficult. On top of that,
dealing with my boss/owner directly and
needing to adapt everything to his daily mood
was exhausting.

No. I wasn’t aware of all the different career
paths that exist in marketing. At the beginning, I
was excited to be part of the PR events, launch
events, media, etc. as that is what marketing
looked like in school. But later, I had the
opportunity to develop a product from scratch
and see how it successfully offered a solution
to the consumers' pain points - which caught
my attention.

Getting to know the marketing
professional

How would you describe your
background experience in the
marketing field? 

For the last 15+ years I have been managing
and leading brands for the Latin America
market in Consumer Packaged Goods (CPG)
companies helping them to increase their
brand awareness and distribution as well as
developing their innovation portfolio.
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MKT CLUB 

Is there any particular skill or tool you
recommend any future marketer
should have?

What are the marketing trends
affecting the workforce? 

What is the most relevant job vacancy
nowadays in the market?

Yes. Be proficient in excel. If you think that
being in marketing takes you away from
numbers, you are wrong. Marketing demands a
lot of P&L (profit & losses) understanding and a
lot of analysis to define your portfolio, size of
the market, opportunities, etc.

Digital. But don’t forget about your traditional
marketing strategies. With people going back to
the office there is a captive audience that will
be exposed to your different out-of-home
media.

I think there is no specific vacancy that has
more relevance than others. All marketing
positions are still needed in the market. Some
of them have increased responsibilities like
managing social media or CRM but still part of
the activities of an assistant brand manager or
an account manager, so you need to be
prepared.

Getting to know the labour marketWhat was the most meaningful
position in your career and what did it
consist of?

In your own words, what is product
development?

Can you tell us about your role at
Newell Brands?

What does a typical day look like for 
 your job?

Senior Regional Brand Manager. I oversaw
bringing innovation to life for the whole Latin
American region for the pens, pencils, and
youth art businesses of the company.

The process of creating an innovative
solution/product from an insight and taking it
into the market.
. 

Today I am a Sales Planning Manager and I
oversee the Staples, Costco and Commercial
(Hamster, Grand & Toy, Basics) accounts for
Newell Brands Writing products. I’m the
connection between the brand team and the
sales team and I support the sales team with
the development of selling materials, off-shelf
displays, promotions, etc. for their channels
and consumers.

Pretty fun and busy. I work from 9:00 to 5:00
with a lot of meetings in between. I work in
sales planning, so my day usually involves
assortment analysis, display developments or
strategy development for the upcoming years.
During my lunch break, I take a few minutes to
scroll though social media and distract myself. 2022 RESOLUTION

 
Is  there any specif ic  area
you wish to expand your
knowledge in the future?

Digital  Marketing.  As
consumers are spending a

lot  of  t ime on the internet,
we need to be there and

contact  them in different
ways.
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The marketing club is hosting you for an event. What should we
expect for it? What will be the learning objectives?

I  wi l l  walk you through one of my favourite branches of marketing: Product
Development. You wil l  get a sense of what bringing a product into the
market means. Also, you wil l  get a quick sense of how f inancials are part of
this process and how decisions can be made based on some common KPIs
l ike Gross Margins or Distribution.

Thanks for the invite and looking forward to seeing you!
 
 

MKT CLUB 

Getting to know more about the Event
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SALES

M O N T H L Y  T O P I C

8

M
A

Y
 2

0
22

 | 
M

K
T

 C
LU

B



AS MANY OF OUR CLUB MEMBERS PLAN TO
START THEIR OWN BUSINESS, HERE ARE
SOME TIPS...

5 HINTS TO IMPROVE YOUR SALES SKILLS

01. 

03. 

02. 

04. 

05. 

Perfect your sales speech introduction 
Make it more benefit-led and state
how much time and money  can be
made or saved based on a past
experience.

Know your Product
Sharing extra or fresh product
knowledge. 

 Know your Industry
Share case studies of similar
customers and show how the product
can heal pain points or help achieve
goals.

Spend more time selling
Use sales software that reduces admin and meeting
preparation time, and alerts you to customers you should be
selling to.

9

 Know your competition
Review their website, sign-up to their
social media, emphasize your
product's competitive advantage.

SOURCE: SALES-I
Read the article here
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https://www.sales-i.com/blog/5-handy-sales-hints-to-help-improve-your-sales-skills


How Are Sales And Marketing Related? Are
They The Same Thing? 

Sales are related to the productivity and the success of a company, and Marketing is often more
related to how they are being seen. However, many companies struggle when it comes to being
aligned to their sales departments and their Marketing managers (Funk, 2022).

MKT CLUB 

10

When it comes to sales and marketing, we need to identify the differences between them and
what their main tasks are to better understand how they can be part of the same goals.

   Marketers        Are focused on creating the plan, how they will proceed with the client
                               in order to achieve a goal and expectations.

        Sales             They are the executers, have to make the plan a reality and make the
                               actual achievement of the goal.

      Conflict          Many times this fails due to a lack of clear communication, lack of a 
                               clear strategy, and buy-in directions. 

A clear example of this situation is when a marketing team works hard to make a
product looking appealing and set a price according to the market, but then the sales
department lowers the price significantly just to attain their sales revenue targets. This
generates conflict as it devalues the product and in the long run is counterproductive. 
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MKT CLUB 
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How can we fix this miscommunication between two elements that are vital within
an organization? Shifting things in order to align their vision, here is how:

 1. Make the sales team part of the planning process. Often sales team are much
closer to the client and can see things that aren't as visible to the marketing side.
This can create two things: first, it will make the salesforce feel like they are taken
into consideration and secure their greater commitment. Second, it can bring lots
of value to the process with a different perspective. 

 2. Listen to the feedback that the sales team has for the marketing department.
Over time,  this can bring flashes of wisdom and create ideas that can enrich the
company. 

 3. Changing the sales incentives. Most of the time, the goals in the sales
organizations are measured in volume. However, if a company manages to
prepare and make an incentive based on margin, this could be more effective and
will improve the quality for the consumer.  

 

WRITTEN BY  MARIANA RUEDA 
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 M E E T  Y O U R  P E E R S

12

Getting to know Mariana

Getting to know the marketer

WRITTEN BY  MARIANA RUEDA 

18 months ago this amazing adventure started!
Like everyone, the pandemic shook us hard
and we were in a position where we had to
make huge changes as a family and Vancouver
sounded in our hearts as the best path to take,
so we did! Not everyone understands what it
requires to do this, especially with kids.
However, this beautiful country and city has
opened its arms widely to us and here we are,
doing the best we can! 

When I started at Acsenda, we were still in
lockdown, which made it quite lonely and hard
to adapt and feel like you belonged here, but
this feeling completely shifted when we went
back to campus this year! Peers that I've
worked online with for a few terms have
become my true friends and my Vancouver
family. 

One thing I can recommend with all my heart to
all new students is focus on making friends,
work is important. Studying is important but
having a circle, a support system, and someone
to rely in the ups and downs, will give more
meaning to all your efforts. Your relationships
will nurture your pathway, connect and create
relationships.  
 

I have worked mostly in the Hospitality
Industry, always with the touch of
Marketing and Public Relations. I started
my career at The Ritz Carlton, learning
from the best, which made me realize
what good quality, importance of details
and attention to customers must always
be a priority, so I decided to become an
entrepreneur and have been for the past
7 years. 

 Developing a brand, creating a
structure, lead a team and overall
taking care of moments of thousands
of people has been my biggest
challenge. I love that with all that I'm
learning at Acsenda, I'm constantly
making changes to continue
improving.  M
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Would you like to know how to say specific phrases or thoughts in the work environment
professionally?

 
Laura is a Canadian woman who will help you say certain things professionally that we often think

about and don't know how to write or say politely and professionally.
 

Follow her on Instagram; we are sure that her content will entertain you and, at the same time, help
you with vocabulary, phrases and correct ways to perform at work.

 

I N F L U E N C E R  O F  T H E  M O N T H

@loewhaley
13

Follow her on  @loewhaley M
A

Y
 2

0
22

 | 
M

K
T

 C
LU

B



WRITTEN BY DANIELA OSPINA 

Welcome to Colombia,  parceros!  A place where you wil l  feel  l ike home.  Colombia
is  known for its  amazing coffee,  welcoming people,  beautiful  landscapes,  and the

great gastronomy.  Besides that,  what makes Colombians unique is  their  way to
overcome challenges in a creative way,  the determination to achieve goals,  and

their  abil ity to innovate.    
  

M K T G  A R O U N D  T H E  W O R L D  

Colombia
M

A
Y

20
22

 | 
M

K
T

 C
LU

B
14



Moreover, the Influencer trend started becoming
stronger, and El Mindo become  a sensation
due to his humourous videos related to his
experiences. El Mindo is from Cali, Colombia
and currently one of the most important
influencers in Colombia with 3.4 million
followers. This influencer has been able to
collaborate with the Warner Bros company and
other celebrities in Colombia. 
El Mindo and his sister currently own a
marketing agency where they teach and show
their community how to become successful
influencers as well as how to know your
audience and engage with them. 

MKT CLUB 

Influencers
The social media platforms have turned into a great tool and opportunity for content creators from
around the world to share their experiences. As mentioned before, Colombians are characterized
as being welcoming, highly energetic and friendly, and some of them have used social media
platforms to show the world this country by showing daily vlogs, sharing funny facts about
Colombia, and more. 

Luisa Fernanda W  is a Colombian
influencer. She started in 2013 creating
videos in Instagram showing funny facts
about Colombians. Many people started
relating to this type of content and
suddenly she became one of the most
influential celebrities In Colombia. 

Later on, Luisa Fernanda W was able to
assist the Latin American Billboard Awards,
Kids Choice Awards Colombia and many
more due to her power of engagement in
her social media, as a result of positioning
Colombia as a better place.  

@luisafernandaw 

@elmindo 
15

M
A

Y
 2

0
22

 | 
M

K
T

 C
LU

B



63% of TikTok videos with the
highest CTR (Click-Through Rate)

get their message across fast.
(Sprout Social, 2022)

 

M K T G  F U N  F A C T S  

68% of TikTokers remember a brand
better if they feature a song they like in

their videos.
 (Sprout Social, 2022)

30% of Gen Z’ers prefer using TikTok for
product research

(Sprout Social, 2022)

Sales positions represent 10% of the
Canadian Workforce (Manning, Aeharne,

Reece et al, 2016).

16
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Vertical TikToks see a 25% higher 6-second
watch-through rate

(Sprout Social, 2022) M
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79% of marketing leads never
convert into sales (ZappiAnMedia,

2021).

M K T G  F U N  F A C T S  

33% of sales teams prioritize
leads using data analysis

(Pingree, 2021)

Consumer retention rates are
90% higher for omnichannel

(AMH Web Studio, 2021).

81.6% of top sales performers
spend 4+ hours  per day on

sales activities (Pingree, 2021).

17
1

83% of video marketers say
video has helped them

generate leads. (Wyzowl, 2020) 
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Leadership and Marketing training.

Exclusive AMA job board.

AMA helps you to improve your social  media ski l ls .

Exclusive access to marketing news and magazine.

Participation in the annual International Collegiate
Conference 
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Membership in the AMA only costs $2.42 USD per month – so the value is
tremendous.  SIGN UP today!.

 
 

Once you finish the subscription process, send your full name and email
address to Louis.Blais@Acsenda.com to enter the contest.

 
 
 

Sign up for the AMA and participate to win a $50 Amazon Gift Card  

MKT CLUB 

 The ASM Marketing Club is teaming up with the AMA (American Marketing
Association).  By signing up with the AMA, you wil l  have access to a lot of
opportunit ies and benefits for you as a student: 

https://www.ama.org/ama-member-benefits/?return_url=https://www.ama.org/events/training-series/brand-positioning-for-marketing-success


JOB POSTINGS 
SKILL BUILDER& 18
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Free Courses 

MKT CLUB 

As part of our commitment to you, our valued
members of the Marketing Club, we will strive to

provide you links to FREE courses to improve
your understanding of current marketing trends,
make you a better marketer, and improve your

career path!

edX
 

“edX” is a great platform that offers several free online marketing courses
and tutorials from top universities and institutions like Columbia, Berkeley,

and UBC. Learn digital marketing, social media marketing, marketing
analytics and more and enroll in advanced programs designed to get you

on a path to a new career in a marketing field.

Google Digital Garage
 

Discover a range of free learning content designed to help your business
or in your career. You can learn by selecting individual modules, or dive

right in and take an entire course end-to-end.
19
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Register here

Register here

https://www.edx.org/learn/marketing
https://learndigital.withgoogle.com/digitalgarage/sign-in


Job Opportunities

Check on these positions  on
Indeed.com

Marketing Assistant 
Pet Couture
$16 - $20 an hour Part-time

Communications Specialist
Nomberry
$18 - $20 an hour -  Part-time 

Social Media Specialist
Inspiration Furniture
 $18 an hour -  Part-time

Social Media & Crew Member
The Rockies Natural Foods
$18 - $20 an hour -  Part-time

.

MKT CLUB 
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Remember that you can visit JobsConnect through
Myasm where you will find other job opportunities.

https://ca.indeed.com/
https://ca.indeed.com/
https://ca.indeed.com/
https://ca.indeed.com/
https://ca.indeed.com/
https://ca.indeed.com/
https://ca.indeed.com/
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https://ca.indeed.com/
https://ca.indeed.com/
https://ca.indeed.com/
https://ca.indeed.com/
https://ca.indeed.com/
https://ca.indeed.com/
https://ca.indeed.com/
https://ca.indeed.com/
https://ca.indeed.com/
https://ca.indeed.com/
https://ca.indeed.com/
https://ca.indeed.com/
https://ca.indeed.com/
https://ca.indeed.com/
https://ca.indeed.com/


Get in touch with us

C O N T A C T  I N F O  

@AcsendaMarketingClub

acsendamktgclub@gmail.com

@AcsendaMarketingClub
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